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ACCELERATING AHEAD
These days, you can feel the energy in Metro Denver.

In 2005, thanks to the support of our investors, Metro Denver’s economic development efforts 

moved forward at a rapid pace. Key voter initiatives supporting transportation, tax reform, and 

the arts were approved. Prospect activity reached an all-time high. And Metro Denver now, 

more than ever, is on the collective radar of corporate site selectors nationwide.

We invite you to take a look at how the contributions of our investors have created more 

competitive energy in Metro Denver.

From Our Chairs

First and foremost, thank you for your continued 

commitment to the Metro Denver EDC. Civic 

leadership is a rare commodity and its burden 

is often heavy. But if Metro Denver’s history is 

any indication, leadership from the business 

community has been and continues to be 

crucial in our major economic achievements.

	 As we celebrate our second year of the Metro 

Denver EDC, we can look back with great pride 

that the strategic plan we forged together has 

been executed with great precision. In 2004, 

we set out six strategic goals:

	 In the area of mobility, we were instrumental 

in passing the FasTracks initiative in 2004. By 

2017, the entire region will be accessible by 

rail and bus rapid transit. Our achievement has 

caught the attention of the world.

	 Our willingness to step in early in the Refer-

enda C & D election was a major factor in the 

passage of Referendum C. Now, our highly 

vaunted higher-education system, the major 

casualty of budget cuts and other constitutional 

spending requirements, is no longer on life 

support. According to firsthand reports from 

site selectors, the TABOR “time out” has 

renewed their interest in Metro Denver as a 

place for new jobs and investment.

	 We have continued our focus on existing 

business, retaining jobs and aiding expansions. 

Eighty percent of job growth comes from 

existing firms. At the Metro Denver EDC,  

80 percent of our day-to-day work is with 

our own, local companies.

	 Denver International Airport continues to fulfill 

its promise with record-setting passenger traffic. 

The exit of United Airlines from bankruptcy 

retained 5,000 local jobs and millions of dollars 

of economic impact. The announcement of 

Southwest Airlines’ return to Denver, after a 

long hiatus, holds the promise of another  

2-plus million new passengers. We continue  

to work with international carriers for routes  

to Munich and Asia.

	 Capitalizing on all the “good news” about 

Metro Denver, our national marketing campaign 

is in full swing. In October, we issued Toward 

a More Competitive Colorado (sponsored by 

Qwest), an analysis of Colorado’s competitive 

position in over 160 different measurements 

and an analysis of our major industry clusters. 

From this effort, the Denver Metro Chamber of 

Commerce created the Colorado Competitive 

Council to focus on improving our competi-

tiveness through legislation and public policy.

	 We remain ever watchful for new opportunities 

that can improve the economy in Metro Denver 

and Northern Colorado. This past year, the 

U.S. Department of Labor awarded the region 

a $15 million WIRED (Workforce Innovation in 

Regional Economic Development) grant. 

	 This grant will be used to strengthen our 

workforce training system and create a  

better alignment with education and  

economic development.

	 It has been another year of great achievement 

for our region. We are proud of the confidence 

you have demonstrated in the Metro Denver 

EDC with your continuing investment. And, 

we look forward to another year of economic  

success and new jobs through the leadership 

you provide.

Nancy Tuor
Vice Chair  
CH2M HILL

Kirk MacDonald 
President & CEO  
Denver Newspaper Agency
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What does the future hold for Colorado business?

Toward a More Competitive Colorado Report

Toward a More Competitive Colorado garnered considerable local media attention after it was 

released in the fall of 2005.

Overall, the findings of Colorado’s first report on our state’s competitiveness are encouraging, 

optimistic, and positive.

What we learned was compelling. Colorado remains a great place to live and do business. The 

state is competitive for job growth, and our citizens are remarkably healthy, productive, and  

innovative. We have made many good decisions to ensure that our state will continue to provide 

job opportunities, higher than average wages, and diverse employment options for our citizens.

What makes Colorado most competitive?

>> �Ability to recruit and retain scientific and technical talent

>> �An overall highly educated and skilled workforce

>> �Affordable business operating costs

>> �Favorable tax policies and pro-business state and local governments

>> �Proximity to quality colleges and universities

>> �Overall better quality of life

Colorado, Compared to  
our competitors.

4th 
most highly educated state for college graduates

2nd
Lowest business tax burden

10th 
most productive workforce

4th 

highest in venture capital investments

9th 
highest in patents per million population

3rd 
lowest in heart disease deaths

Lowest 

obesity rate in the nation

YEAR-IN-REVIEW – COMPETITIVENESS
Competitive Advantage: Metro Denver.

As economic development activity in the Metro Denver region accelerates, the Metro Denver EDC 

has been busy crafting and implementing a strategy to maintain and expand our competitive 

energy in economic development.

The year 2005 was marked with successful initiatives, from the passage of Referendum C  

to the launch of Metro Denver’s “business brand,” to major company relocations in the 

aerospace and energy industries and the execution of a successful national marketing and 

public relations campaign.

We also completed and released an exhaustive 18-month study, Toward a More Competitive 

Colorado (sponsored by Qwest), to examine where our state stands nationally for economic  

and job growth. The report was distributed to our investors, economic development partners, 

state legislators, area business organizations, and the local media.

Accelerating into 2006 with  
a $1.7 million endowment.

The Metro Denver EDC received a resounding endorse-

ment from the business community at its Annual Report 

to Investors and Awards Luncheon on March 22, 2006, 

in the form of a $1.7 million check from Denver-based 

engineering firm CH2M HILL. The donation will fund an 

endowment to support future job growth and capitalize 

on special economic development opportunities.

	CH 2M Hill worked closely with Kaiser-Hill to success-

fully clean up the Rocky Flats site ahead of schedule 

on behalf of the U.S. Department of Energy. “The 

achievement of the Rocky Flats cleanup was made 

possible through the strong support and engagement 

of the entire metropolitan Denver community,” said 

Ralph Peterson, chairman, president and chief execu-

tive officer of CH2M HILL. “On behalf of the Kaiser-Hill 

team, this contribution to the Metro Denver Economic 

Development Corporation reflects our appreciation for 

the partnership in this success and our mutual com-

mitment to the strong economic future for the region.”
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Targeting the right industry clusters.

The Toward a More Competitive Colorado report identified nine industry clusters that are important  

to the region’s economic base, those in which Metro Denver has a marked competitive advantage. 

These knowledge-based industries are all primary targets for economic development retention 

and expansion efforts.

Five industry clusters have been targeted for job recruitment efforts: 

>> �Aerospace – Colorado has the third-largest space economy in the country and ranks second 

in the nation for private aerospace employment concentration.

>> �Bioscience – Over 12,000 workers are employed in Metro Denver’s bioscience industry. 

Metro Denver ranks ninth in the nation for companies producing medical devices.

>> �Energy – Metro Denver is the “Balanced Energy Capital of the West.”  The region has seen 

significant growth in nonrenewable and renewable energy employment. 

>> �Financial Services – Metro Denver ranks fifth in the nation in three key market segments: 

banking and finance, investments, and insurance, making it the “Wall Street of the West.”

>> �Information Technology/Software – For the past seven years, the Boulder-Longmont 

area ranked first for highest concentration of software employment in the country.

Four industry clusters have been targeted for retention and expansion:

>> �Aviation – With Denver International Airport and three reliever airports, we have a solid 

foundation of aviation workers. In addition, airplane manufacturing companies like ATG and 

Adam Aircraft have expanded their operations in the region.

>> �Beverage Production – Of the 50-largest metro areas, Metro Denver has the highest 

employment concentration in the beverage industry with 7,000 workers involved in the 

production of beer and health and organic beverages.

>> �Broadcasting & Telecommunications – Telecom faces short-term challenges, but 

long-term opportunities for this industry of 56,000 workers in Metro Denver are positive.

>> �Information Technology/Hardware – Metro Denver is a leader in the magnetic and 

tape storage industry with over 16,000 employees in many pioneering companies.

Competitors visit to learn.

You must be doing something right when the compe-

tition comes to see how you’re doing it. Throughout 

2005, economic development groups from across the 

U.S. visited Metro Denver to learn from the success 

of our “regional” economic development program, 

which has become a national model. 

	G roups visiting Metro Denver included economic 

development professionals and civic leaders from 

San Diego, Phoenix, San Jose (Silicon Valley), 

Albuquerque, Austin, and Madison, WI.

business climate gets top ranking.

A report conducted by the San Diego Regional 

Economic Development Corporation, 2005 Indicators  

of Sustainable Competitiveness, ranked Denver as  

the second most competitive place in the U.S. to 

do business. We scored high for both our business 

climate and our ability to attract venture capital 

funding, finishing ahead of Portland, Raleigh, Austin, 

San Jose, Minneapolis, Boston, and San Diego – cities 

Metro Denver regularly competes with for company 

relocations and expansions.

There are some challenges ahead.

Toward a More Competitive Colorado

The report also discovered areas where our state is challenged, and a number of trends that,  

if unchecked, pose potential long-term roadblocks to job creation.

Among the biggest challenges are Colorado’s rankings for education and road and bridge 

conditions. As lower-paying, lower-skilled jobs become obsolete, we must increasingly focus 

on maintaining our “knowledge-based economy.” But a knowledge-based economy cannot 

flourish without a world-class infrastructure and a public and private education system that 

consistently produces high-quality graduates.

“�A number of trends are headed downward, that, if unchecked, 
pose potential long-term challenges to Colorado’s historically 
competitive place in job creation and economic vitality.”

	 – Toward a More Competitive Colorado, 2005

>>
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From research to action: the new Colorado Competitive Council

To proactively address the challenges identified in the Toward a More Competitive Colorado  

report that pose short- and long-term risks to our economic growth and quality of life, the 

Denver Metro Chamber of Commerce formed a new statewide lobbying affiliate, the Colorado 

Competitive Council (C3).

	 Like the Metro Denver EDC, C3 is housed and supported administratively by the Chamber, 

with corporate sponsors funding the new organization’s efforts.

	 C3’s task for its first legislative session was to use the findings of the competitiveness report 

to focus on proposed bills that educate our future workforce, maintain a strong and stable 

business climate, and advance sound tax policy needed to support 

future growth in Metro Denver’s targeted industry clusters. As of 

June 2006, 40 Chambers throughout the state have joined C3.

Expanding our competitive workforce with a $15 million WIRED grant

In early 2006, Metro Denver received a grant through the U.S. Department of Labor’s WIRED 

(Workforce Innovation in Regional Economic Development) initiative. Selected as one of three 

applicants from the state of Colorado, Metro Denver competed against a field of 100 applicants 

from across the country. Thirteen WIRED grants totaling $195 million were awarded nationwide 

as part of President Bush’s competitiveness agenda. 

	 The Metro Denver EDC and the Denver Office of Economic Development (fiscal agent) will 

coordinate the WIRED grant to integrate workforce development, economic development, and 

education on a regional level to meet the needs of our targeted industry clusters: aerospace, 

bioscience, energy, and information technology.

	 Industry cluster liaisons will be hired by the Metro Denver EDC to  

assess private sector workforce development needs and to create 

transformational changes for key workforce education gaps.

Solving the “Colorado Paradox” 

The findings of the Metro Denver EDC’s Competitiveness 

Study uniquely illustrated the “Colorado Paradox” of 

importing highly educated workers from other states  

rather than developing them in our state. With the WIRED 

grant, our region will be able to invest in transformational 

programs to expand our technical workforce.

Great competitors know how to stay focused on the goal.

When the Metro Denver EDC initiated the “BreakThrough” Denver campaign, investors told us 

that tax reform was their top priority. Since its inception in 2003, the Metro Denver EDC has 

weighed in on several key pieces of legislation that affect both our state’s tax system and  

business climate.

Tax reform leadership 

In 2005, the Metro Denver EDC and the Chamber led the charge to reform Colorado’s fiscal  

condition. Because of budget cuts from the recent recession and impending limitations imposed 

by the TABOR (Taxpayers Bill of Rights) amendment, the state’s competitiveness was eroding 

following deep cuts in education, roads, and healthcare.

	 A statewide poll conducted in early 2005 by the Denver Metro Chamber and our organization 

was crucial in helping forge the compromise in the Colorado statehouse that put Referenda C & D 

on the November 2005 ballot. 

	 And the $750,000 in support that the Metro Denver EDC provided to the “Yes on C & D” 

campaign was crucial to the successful passage of Referendum C. 

	 It was money well spent. Now, Colorado’s economic future is brighter. The state will be able 

to fund higher education and the infrastructure needed to grow our knowledge-based economy. 

Most importantly, companies considering location or expansion see Colorado as a competitive 

state, one that proactively invests in its workforce and in its future.

1TAX REFORM
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*Metro Denver EDC directly involved

Continued on next page

RETENTION & EXPANSION ACTIVITIES TO GROW THE ECONOMY.

Our business climate moved forward in 2005 with significant company relocation/expansion 

projects coming to fruition in both the aerospace and energy clusters. In addition, prospect 

activity from existing businesses was a key part of increased prospect activity.

The United Launch Alliance

The Metro Denver EDC works closely with Colorado’s growing aerospace industry, one of our 

key target clusters. In 2005, Boeing and Lockheed Martin announced the United Launch Alliance, 

a joint venture to increase U.S. competitiveness in the international commercial launch business. 

The Alliance is expected to employ 1,000 people in Metro Denver. Our organization is working 

with Boeing to help relocate employees from California to Metro Denver.

Rio Tinto Minerals

The newly formed Rio Tinto Minerals (RTM) selected Metro Denver for its world headquarters in 

2006, a decision that will initially bring 200 high-paying jobs here.

	 Why Metro Denver? Rio Tinto executives cited our close proximity to a major international 

airport and a highly educated workforce as key factors in their decision. Other cities competing 

for RTM headquarters included Phoenix and Salt Lake City.

	 RTM was created when Rio Tinto PLC, London, one of the world’s largest mining companies, 

combined three of its industrial minerals businesses under common management to better 

serve its markets. 

Aviation Technology Group

Another expansion in 2005 was Aviation Technology Group’s selection of the Front Range Airport 

in Adams County for its commercial and military jet manufacturing facilities. The company will 

lease facilities to manufacture the Javelin, a high-speed, high-performance aircraft. When at 

capacity, ATG expects to have hired 150 new employees.

Business Relocations & Expansions in Metro Denver – 2005

The Metro Denver EDC and its regional economic development partners assisted the following companies that expanded, relocated,  

or invested in Metro Denver. 	

Company	P roduct/Services	L ocation	D etails

ATG*			A   ircraft manufacturer	W atkins	A nnounced 150 new manufacturing jobs; leased 56,000 SF

ATG*			A   ircraft manufacturer	E nglewood	D oubled HQ employees to 92 employees

Ball Metal Container Corp.	 Metal containers manufacturer	G olden	R etained 300 jobs; $26 million investment

Centex Home Equity*	 Mortgage/financial services	D enver	 100 new jobs

Circle Graphics	E lectronic billboard signs	L ongmont	R etained 130 jobs; added 36; new 88,634 SF HQ

Community Power Corporation	 Modular biopower systems manufacturer	L ittleton	R etained 17 jobs; added 6

Corporate Express	O ffice supplies and services	A urora	 600 new jobs; $7.7 million investment

Corporate Express	O ffice supplies and services	N orthglenn	 337 new jobs; $4.8 million investment

Crocs, Inc.	S hoe manufacturer	L ongmont	A dded 95 new jobs; new 48,952 SF World HQ

DENSPLY Friadent CeraMed	 Medical device manufacturer	L akewood	R etained 45 jobs

Education Sales Management	E ducational services	W estminster	 175 new jobs

Enerplus*	E nergy	D enver	 25 new jobs; US HQ 

Epilog Corporation	 Manufacturing	G olden	R etained 40 jobs; $4 million investment

Exclusive Resorts	P rivate residence vacation club	D enver	R etained 144 jobs, added 350; $80,000 average salary

Flextronics	E lectronics	B roomfield	R elocated and consolidated 175 jobs 

Gambro		  Medical device manufacturer	L akewood	A nnounced 230 new jobs; $16 million investment

Harlan Bakeries	B agel manufacturer	G olden	 75 new jobs; $3.5 million investment

InsureWorx*	S oftware 	D enver	E xpansion, added 55 jobs for total of 156

Intertech Plastics, Inc.*	 Manufacturing	D enver	R etained 100 jobs; 120,000 SF

Kennecott Energy*	E nergy	TBA	  25+ new jobs

Kroger		G  roceries	A urora	C onsolidated 185 employees to new $54 million 615,000 SF warehouse

Marsh		I  nsurance	D enver	R elocated 80 – 90 jobs

Maxtor Corporation	H ard disk drives	L ongmont	A dded 104 new jobs for total of 954

McData Corporation	C omputer storage device manufacturer	B roomfield	R etained 680 employees; leased 175,000 SF New Corporate HQ;
						      $30 million investment

2EXISTING BUSINESS
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Canadian Energy Trade Mission

As two of North America’s largest energy producers, Colorado and Alberta make natural partners. 

	 In April 2005, the Metro Denver EDC and the Canadian Consulate coordinated a two-day 

Energy Partnering Mission with Colorado Governor Bill Owens and Denver Mayor John 

Hickenlooper to Alberta, Canada. The Governor and Mayor, as well as energy companies and 

organizations from Metro Denver, met with Canadian officials, energy companies, and research 

institutions to expand direct investment, partnering, and technology transfer opportunities.

	 The mission resulted in a November 2005 announcement by Enerplus Resources Fund, 

Canada’s largest conventional oil and natural gas income fund, that it would locate a new U.S. 

headquarters in Denver.

Another successful site selection conference

The annual fall site selection conference has become one of our most successful strategies in  

marketing Metro Denver’s business benefits to national site selectors, the key consultants to 

corporations considering location or expansions. And 2005 was no exception.

	 Eight facilities managers and site-selection consultants from across the country participated 

in this “familiarization tour” to see Metro Denver’s business assets firsthand. 

	 The agenda included economic briefings with key business leaders, helicopter tours of the 

region, and VIP tours of the Fitzsimons Bioscience Campus and Lockheed Martin’s rocket 

manufacturing facility in Jefferson County. The site selectors also experienced Metro Denver’s 

culture and superb quality of life with visits to Red Rocks and the Sanctuary Golf Course, and 

by attending a baseball game at Coors Field.

	 At the panel discussion that concludes each conference, investors, economic development 

partners, and the local media were on hand to hear site selectors’ valuable input on site-selection 

trends and Metro Denver’s national competitive position for job creation.

site selectors Are upbeat about 
metro denver

 “�I’m very impressed by Metro 
Denver’s strides to move into 
a new, knowledge-based 
economy. It is clear your 
economy is driven by smart 
people doing smart things.”

	 – �Don Schjeldahl  
The Austin Company

 “�Denver has an embarrassment  
of riches. Your region is truly 
a well-kept secret; you should 
broadcast your news to  
the world.”

	 – �Ron Starner 
Director of Publication’s 
Site Selection magazine

Business Relocations & Expansions (CONTINUED)

Company	P roduct/Services	L ocation	D etails 

Medcare*	 Medical device manufacturing	TBA	  100 new jobs; World HQ

Mile High Trim Company	L umber retailer/wholesaler	A urora	R etained 62 employees; $2.5 million investment

Molson Coors*	B everage manufacturer	D enver	 120 employees; World HQ

Northrop Grumman	S oftware and systems integration	A urora	 350 new jobs, $80,000 average salary; 
						      $13 million new 75,000 SF office building

Ouray Sportswear	E mbroidery	D enver	R etained 180 jobs, added 40

PharMerica	R egional billing office	L ongmont	R etained 153 jobs, added 62

Pride Marketing Procurement*	R estaurant equipment distributors	G reenwood Village	 25 new jobs; HQ 

QAD*			S  oftware	E nglewood	 50 new jobs; new regional office

Rio Tinto Minerals*	 Mining	TBA	  200 jobs, World HQ for mining division

Seagate Technology	H ard disk drives	L ongmont	R etained 1,115 jobs, added 171 new jobs

Signature Offset	P rinting	B roomfield	R elocated and consolidated 85 employees

Southwest Airlines*	A irline	D enver	 40 new jobs

TransForce*	T ransportation staffing	D enver	 40 new jobs

TrueLogic	F inancial services	G reenwood Village	D oubled workforce, added 115 jobs

Unaxis Optics	C oated optical components manufacturer	G olden	R etained 90 jobs; $7 million investment

United Power	U tility	B righton	 $10.5 million investment

Wanco, Inc.	 Manufacturer	A rvada	R etained 120 jobs, added 55

*Metro Denver EDC directly involved

McData Corporation>>
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Prospects. Zero to 168 in  
three years.

		  Beginning 2003 – 0 active prospects

		E  nd 2003 – 26 new prospects

		  2004 – launch of Metro Denver Web site

		E  nd 2004 – 45 new prospects

		  2005 – national ad campaign launched

		E  nd 2005 – 97 active prospects

Prospect activity up over 200%

The creation of the Metro Denver EDC, and its brand, is paying off.

>> ��After the Metro Denver EDC was formed in 2003, there were 26 new prospects.

>> �A remarkable climb in activity began in 2004 after the launch of the metrodenver.org Web site. 

That year ended with a 73 percent increase in activity.

>> �In 2005, after the launch of our national brand-building advertising, prospect activity grew at 

a record pace, resulting in a 273 percent increase over 2003 activity.

>> �The average size requirement of companies considering relocations or expansions was also 

up, averaging approximately 100,000 square feet per project.

The bottom line is that 10,000 direct jobs, with 22,000 total jobs to support them, have been 

created since the Metro Denver EDC was formed. Another 16,600 direct jobs from projects initiated 

in the past year are pending.

Reaching out to target industry clusters

Other advertising and promotions efforts in 2005 included targeted efforts aimed at reaching 

our key industry clusters:

>> �The Metro Denver InSite e-newsletter was developed to update site selectors on company 

expansions and industry news in Metro Denver.

>> �Industry microsites were created on metrodenver.org to highlight Metro Denver’s competitive  

advantages in our top recruitment industries: aerospace, bioscience, energy, financial services, 

and information technology/software.

>> �A comprehensive marketing campaign was developed on behalf of the Colorado Space 

Coalition, including the spacecolorado.org Web site, an Aerospace Colorado video and 

magazine, and trade advertising.

>> �A new trade show booth was created. Along with our economic development partners,  

we exhibited at the National Space Symposium, MD&M, BIO, and CoreNet trade shows.

ENERGETIC BODIES.  ENERGETIC MINDS.

BUILD A BRAND AND THEY WILL COME.

With the introduction of the Metro Denver brand, prospect activity grew at a record pace in 2005 – 

in stark contrast to the beginning of 2003 when there were virtually no active deals in the pipeline. 

	 Prospects, the national media, and our economic development colleagues noticed our effective 

and award-winning efforts.

Taking our story to the media

Placing positive business stories that generate national interest in Metro Denver was part of our 

marketing strategy in 2005, as it was in 2004.

	 Following a successful media trip to the East Coast in late 2004, the Metro Denver EDC led 

a second successful trip in January 2006. Our region’s “ambassadors” this time around were 

Denver Mayor John Hickenlooper, Western Gas Resources President and CEO Peter Dea, and 

Tom Clark, executive vice president of the Metro Denver EDC.

	 The group met with the nation’s top-tier broadcast and print media in New York City and 

Washington, D.C., including energy reporters and business reporters who are interested in the 

economy and infrastructure projects such as FasTracks and T-REX.

Energetic Bodies. Energetic Minds. ad campaign launched

In June 2005, we launched a new national advertising campaign personifying Metro Denver’s 

healthy, intelligent, and productive workforce. Carrying the theme, “Energetic Bodies. Energetic 

Minds.” Metro Denver’s brand is a vibrant core of smart, healthy people who are more proactive 

because of their balanced lifestyle and Colorado’s outstanding quality of life.

	 Advertising promoted Metro Denver to site selectors, CEOs, and the national media in magazines 

such as Forbes, Fortune, Money, and Inc. The campaign debuted in United Airlines’ Hemispheres 

in-flight magazine, along with a 30-page editorial section on Denver.

	 Initial advertising will be followed by marketing that specifically targets the aerospace, bioscience, 

energy, information technology/software, and financial services industries.

3NATIONAL MARKETING
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5Effective and award-winning

Our marketing efforts were not only effective in 2005; they won a few awards as well.

	 The Metro Denver EDC’s marketing efforts received high recognition by the Business Marketing  

Association (BMA) of Colorado, which awarded us four Gold Key Awards, breaking a BMA record 

for the most awards ever presented to any company or organization. Specifically, the BMA 

recognized the Metro Denver EDC for our national advertising, industry microsites, space video, 

and the Aerospace Colorado magazine.

	 We also received three honorable mention awards from the International Economic Development 

Council (IEDC) for our Web site, the FasTracks economic impact report, and the FasTracks 

memento. IEDC’s awards recognize excellence in the economic development profession nationally.

Denver Mayor receives national recognition

Our marketing efforts also contributed to prestigious national recognition for Denver Mayor 

John Hickenlooper.

	 Following a visit to TIME magazine during our 2004 East Coast media tour, Mayor Hickenlooper 

was selected as one of TIME’s “Top 5 Big City Mayors” in early 2005.

 	 Later in the year, Mayor Hickenlooper was named one of Governing magazine’s “Public Officials 

of the Year for 2005.” Nominated by the Metro Denver EDC, Mayor Hickenlooper was described 

by Governing as a “catalyst for change and unity, fostering cooperation among neighboring suburbs.”

Reinventing ourselves, And  
attracting national attention  
in the process.

The people of Colorado have a history of being adapt-

able, resilient, and independent thinkers. In 2005, 

our ability to move forward in diverse areas received 

national attention – from arts funding and transit 

plans to redevelopment of an urban air force base.

	A rticles about Denver appeared in the Christian 

Science Monitor in April and November 2005. The 

first, “From transit to sushi to arts funding, Denver 

reinvents itself,” focused on the changing face of 

Denver as evidenced by our plans for public transit, 

support of the arts, and a mayor who works to foster 

political cooperation. The second, “Denver community 

proves there’s life after a base closes,” took a look 

at the redevelopment of Lowry Air Force Base into a 

thriving community.

	A s a result of a two-day visit by the West Coast editor 

and bureau chief of The Economist, that publication 

ran an article entitled “Western Sprawl – the octopus and 

the tortoise: Denver and Phoenix” in its November 5 issue. 

The article detailed Denver’s aggressive, far-reaching 

FasTracks project as the “octopus” and Phoenix’s less 

extensive plans as the “tortoise.”

MOBILITY
Accelerating ahead. Literally.

Metro Denver is also on fast-forward when it comes to moving people and solving the region’s 

transportation challenges. The region’s progressive transportation initiatives are becoming a 

model for the nation, with the T-REX project on budget and ahead of schedule, and FasTracks 

becoming a reality.

T-REX: a model transit project

How often do large public transportation projects finish not only on budget, but also ahead  

of schedule?

	 In marked contrast to major transportation projects in other cities (think Boston’s “Big Dig”), 

T-REX is scheduled to be completed in November 2006, two years ahead of schedule. 

	 Begun in 2001, this $1.67 billion project is the largest multi-modal project under construction 

in the U.S., combining light rail, highway, bike, pedestrian, and other transportation options 

to relieve congestion between the region’s two largest employment centers, the Denver Tech 

Center and downtown.

	 T-REX is unique not only for being on budget and ahead of schedule. It is a true design-build 

project and an innovative approach to addressing transportation challenges. In addition, no tax 

increase for citizens was involved with this joint RTD and CDOT project.

	 To capitalize on the success of T-REX, the Metro Denver EDC is partnering on a special national 

public relations effort to position the success of this transit project in the national media.

Opportunities
acting in the region’s  
business interests

The Metro Denver EDC leverages its assets to execute 

focused strategies and take advantage of opportunities 

as they arise to act in Metro Denver’s business interests.

Transit-Oriented Developments

One year into the FasTracks project, the Metro Denver 

EDC is focusing on the successful development of 

transit-oriented developments (TODs), incorporating 

lessons learned from other cities.

	 Our commitment to the success of FasTracks includes 

active involvement and financial support in the efforts 

of RTD, local government, and development interests to 

create successful TODs and further our region’s vision  

for transforming the urban landscape through new and 

exciting developments along all FasTracks corridors.

Fitzsimons BioBusiness Incubator

The Metro Denver EDC was one of the stakeholders 

that came together to fund the Fitzsimons BioBusiness 

Incubator (FBBI) at the Fitzsimons Bioscience Campus 

in Aurora.

	FBBI  is the only incubation program in Colorado 

specifically dedicated to moving bioscience companies 

from concept to commercial venture. The project will 

further help establish a global position for Colorado’s 

bioscience industry.

4
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What else is up in the air.

>> �In 2006, United Airlines emerged from bankruptcy, 

preserving jobs in the Metro Denver region.

>> �Frontier Airlines added a nonstop flight in 2006  

to Calgary, Canada, reinforcing our ties to the 

energy industry.

>> ��Denver International Airport recorded its busiest year 

ever in 2005, with 43.4 million travelers. The airport 

has the capacity to handle double that amount.

ABOUT the metro denver EDC
The nation’s only TRULY regional economic development entity.

The Metro Denver Economic Development Corporation (Metro Denver EDC) is a public-private 

not-for-profit economic development organization created by the Denver Metro Chamber  

of Commerce.

	 We are the nation’s first and only truly regional economic development entity in which many 

member organizations collaborate to represent, and further the interests of, an entire region.

	 Our primary funding comes from private-sector investors, as well as participating cities and 

counties in Metro Denver. Initiatives are developed among member organizations, with final 

decision-making authority resting with an investor executive committee.

	 For more information, call 303.620.8092 or visit metrodenver.org.

Metro Denver EDC Staff

From back, left to right: 

Robert Blankenship, Randy Pye

Annie Pesusich, Lorraine Jackson, Janet Fritz

Holli Baumunk, Laura Brandt, Tom Clark, Evangelina Beaulieu

More carriers, more competition.

Building on a strategy begun in 2004, the Metro Denver EDC has continued to work to bring 

more flights, and particularly more international flights, to Denver International Airport.

	 More carriers, more competition, and better fares are making Denver an even more  

attractive hub.

Landing Southwest

Southwest Airlines returned to Denver in January and currently operates 32 daily nonstop flights. 

Our strong economy was a factor cited by the airline in choosing to return, along with lower landing 

fees, which have dropped by 50 percent since the airport opened.

	 The Metro Denver EDC helped land Southwest in a number of ways. We provided the business 

information that the company needed to make its decision, from demographics for their research 

team, to data on economic growth, to information on major developments planned in the region.

	 Together with Colorado’s own Frontier Airlines and United Airlines (Denver’s largest carrier), 

Southwest will provide greater competition at Denver and help expose Denver to new  

national markets.

On our radar: more international flights

Increasing international flights is still one of our top priorities due to the economic impact  

(estimated at $90 million annually per flight) and company/industry growth opportunities. We 

will continue our work to make flights to Munich and Asia a reality.

6International Flights
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Adams County Economic Development, Inc.

Arvada Chamber of Commerce

Arvada Economic Development Association

Aurora Chamber of Commerce

Aurora Economic Development Council

Town of Bennett

Boulder Economic Council

Brighton Economic Development

Broomfield Economic Development Corporation

Castle Rock Economic Development Council

City of Commerce City

Denver Hispanic Chamber of Commerce

Denver Metro Chamber of Commerce

Denver Office of Economic Development 

DIA Partnership

Downtown Denver Partnership

City of Englewood, Community Development 
Department

Erie Economic Development Council

City of Federal Heights

Town of Firestone

City of Glendale

City of Golden

I-70 Corridor Regional Economic Advancement 
Partnership

Jefferson Economic Council

City of Lafayette

Lafayette Chamber of Commerce

City of Lakewood, Economic Development

City of Littleton Business/Industry Affairs

City of Lone Tree

Longmont Area Economic Council

Louisville Chamber of Commerce

Metro North Chamber of Commerce

Northern Colorado Economic  
Development Corporation

City of Northglenn

Parker Economic Development Council

City of Sheridan

South Metro Denver Economic Development 
Group

Southeast Business Partnership

Town of Superior

City of Thornton Economic Development

Upstate Colorado Economic Development

West Chamber Serving Jefferson County

City of Westminster Economic Development

City of Wheat Ridge

Ex-Officio Members

Colorado Association of Commerce & Industry

Colorado BioScience Association

Colorado Community College System

Colorado Competitive Council (C3)

Colorado Office of Economic Development & 
International Trade

Colorado Office of Innovation and Technology

Colorado Photonics Industry Association

Colorado Ski Country USA

Colorado Software & Internet Association

Colorado Space Coalition

CTEK

Denver Metro Convention & Visitors Bureau

Denver Regional Council of Governments

National Renewable Energy Laboratory

World Trade Center Denver

Xcel Energy

Our Economic Development Partners

The Metro Denver EDC is comprised of 60 counties, cities, and economic development agencies 

throughout the seven-county Metro Denver region and the two-county Northern Colorado area.
Staff

Joe Blake 
President and CEO

Tom Clark 
Executive Vice President

Robert Blankenship 
Chief Operating Officer

Holli Baumunk 
Vice President, Economic Development

Randy Pye 
Director, Investor Relations

Janet Fritz 
Director, Marketing and Technology 

Laura Brandt 
Manager, Economic Development

Evangelina Beaulieu  
Economic Development Specialist

Annie Pesusich 
Marketing Specialist

Lorraine Jackson 
Executive Assistant

Executive Committee

Nancy Tuor – Co-Chair 
CH2M HILL  

Kirk MacDonald – Co-Chair 
Denver Newspaper Agency

Bruce Alexander 
Vectra Bank

Hank Baker 
Forest City Stapleton, Inc.

Greg Burfitt 
Centura Health

Rafael Bustillo  
Compass Bank

Rick Calhoun 
CB Richard Ellis, Inc.

Peter Dea 
Western Gas Resources, Inc.

Brian Frantz 
RE/MAX International

John Frew 
Centrix Financial

John Freyer 
Land Title Guarantee Company

Randy Gradishar 
Phil Long Dealerships

Pat Hamill 
Oakwood Homes

Ed Haselden 
Haselden Construction 

Dick Hinson 
Aurora Economic Development Council

Joe Hoffman 
Anthem Blue Cross & Blue Shield

John Ikard 
FirstBank Holding Company

Don Kortz 
Fuller and Company

Kerry Kohnen 
Kaiser Permanente

Chetter Latcham 
Shea Homes 

Nick LeMasters 
Cherry Creek Shopping Center

Don Marshall  
Wells Fargo Bank West

Bob Moody 
NAIOP 

Todd Munson 
Chase

Charles Picasso 
Information Handling Systems

Roger Reinhardt 
Home Builders Association of Metro Denver 

Mimi Roberson 
HealthONE Presbyterian/St. Luke’s

Alan Ross  
PCL Construction

Cheryl Schuette  
Village Homes

Jeff Selberg 
Exempla Healthcare

David Schachter 
Sherman and Howard

Tim Walsh 
M.A. Mortenson Company

Charles Ward 
Qwest

Robert Watson 
ProLogis

Pete West 
Xcel Energy

Scot Wetzel 
Matrix Capital Bank

Cris White 
Colorado Housing & Finance Authority

Eric Wittenberg 
McStain Enterprises

Metro Denver EDC Staff and Executive Committee
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Home Lumber Company	

Hospice of Metro Denver

Idea Integration	

IMA Financial Group, Inc.

Information Handling Systems

ITT Industries Space Systems Division

Janus		

Johns Manville	

Johnson & Wales University

Johnston Wells Public Relations

Jones Realty Group, The

Jordon Perlmutter & Co. 

Kaiser Permanente

KB Home	

Kellogg Organization, The

KeyBank	

Kiewit Construction Company

King Soopers & City Market

Koelbel and Company	

KPMG, LLP	

L.C. Fulenwider, Inc.	

Lafarge North America, Inc.

Land Title Guarantee Company

Landmark Properties Group, Inc.

Lang Investment Group, The

LaSalle Bank	

Legacy Partners Commercial, Inc.

Level 3 Communications, Inc.

Lockheed Martin Space Systems

Longmont Area Economic Council

Lowry Redevelopment Authority

M. A. Mortenson Company

Mack-Cali Realty Corporation

Majestic Realty	

Matrix Bancorp, Inc.	

McData Corporation	

McStain Enterprises, Inc.

Meadow Gold Dairy	

Merrick & Company

Metropolitan Life	

Mile High Development, LLC

Miller Weingarten Realty, LLC

Minor & Brown, PC	

Molson Coors Brewing Company

Mountain States Bank	

MWH Global	

NAIOP		

National Jewish Medical & Research Center

National Renewable Energy Laboratory

Nichols Partnership, Inc., The

Oakwood Homes, LLC	

OfficeScapes	

Olinger Cemeteries/Mortuaries

Opus Northwest, LLC	

PacifiCare of Colorado, Inc.

PCL Construction Services, Inc.

Pepsi Bottling Company, The

Perkins Coie, LLP	

Peter Webb Public Relations, Inc.

Phil Long Dealerships	

Physician Health Partners

Pinnacol Assurance	

PlastiComm Industries, Inc.

Polk Majestic Travel Group

PricewaterhouseCoopers, LLC

Prime West Real Estate Services Inc.

ProLogis	

Protecto Wrap Company, The

Quovadx, Inc.	

Qwest Communications	

Raytheon	

RE/MAX International 

Regional Transportation District

RNL Design	

Robinson Dairy	

S.A. Miro, Inc.	

Sage Hospitality Resources

Saunders Construction, Inc.

Schenkein	

Senn Visciano Kirschenbaum Merrick, PC

Shea Homes	

Sherman & Howard, LLC

Shughart, Thomson & Kilroy, PC

Six Flags Elitch Gardens	

Snell & Wilmer, LLP	

St. Paul Travelers	

Standard Pacific Homes	

Sunny Side, Inc./Temp Side

Swinerton Builders	

TIAA-CREF	

Trammell Crow Company

Turner Construction Company

UMB Bank Colorado	

United Airlines, Inc.	

University of Colorado Health Sciences Center

University of Phoenix 	

U.S. Bank	

Vectra Bank Colorado, NA

Village Homes of Colorado

Wagner Equipment Co.	

Wal-Mart	

Weitz Company, The 

Wells Fargo Bank, NA

Western Development Group	

Western Gas Resources, Inc.

Wynkoop Holdings	

Xcel Energy

Investors as of May 1, 2006	

Adams County Economic Development

Adam’s Mark 

Advanced Circuits

Amber Homes	

American Family Insurance

Amerimar Realty Management Company

Amerivest Properties, Inc.

AngloGold Ashanti North America, Inc.

Anthem Blue Cross & Blue Shield

Apartment Association of Metro Denver

Arnold & Porter, LLP	

Arthur J. Gallagher & Co. – Denver

Atlantic Trust Company	

Aurora Economic Development Council

Ball Corporation	

Beck Group, The

BKD, LLP	

Bondi & Co., LLC	

Bow River Capital Partners

Brookfield Properties Colorado, LLC

Brown Palace Hotel	

Brownstein, Hyatt & Farber, PC

BurkettDesign, Inc.	

CA One Services, Inc.	

CAP Loigistics	

Carter + Burgess, Inc.	

CB Richard Ellis, Inc.	

Centennial Airport	

Centex Homes	

Centrix Financial, LLC	

Centura Health	

Certus Corporation	

CGI-AMS	

CH2M HILL	

Chase		

Cherry Creek Shopping Center

Children’s Hospital, The 

Cingular Wireless	

City of Lakewood

City of Lone Tree	

Citywide Banks	

Clifton Gunderson, LLP	

Coldwell Banker Commercial  
Real Estate Services, Inc.

Colliers, Bennett & Kahnweiler Inc.

Colorado Apartment Association

Colorado Bankers Association, The

Colorado Business Bank	

Colorado Community College System

Colorado Concern	

Colorado Housing and Finance Authority

Colorado Real Estate Journal

Colorado State Bank & Trust

Columbine Health Plan	

Comcast Cable Communications, Inc.

Communiqué Group, Inc., The

Compass Bank	

Coventry Development Corporation

CRESA Partners	

Crescent Real Estate Equities, Ltd.

Cushman & Wakefield of Colorado

Deloitte & Touche, LLP	

Delta Dental Plan of Colorado

Denver Broncos Football Club

Denver Business Journal

Denver Marriott Hotel – City Center

Denver Newspaper Agency

Development Research Partners

DexMedia	

Dorsey & Whitney, LLP	

Doubletree Hotel Denver

Dynalectric Company of Colorado

Ehrhardt Keefe Steiner & Hottman, PC

Engle Homes /James Company

Epicurean Catering	

Equity Office Properties Trust

Ernst & Young, LLP

Excel Funding, Inc.	

Exempla Saint Joseph Hospital

Fairfield and Woods, PC

First American Heritage Title Company

First Community Bank 

First Data Corporation

First Industrial Realty, Inc.

First National Bank of Colorado 

FirstBank Holding Company

Flying Dog Brewery, LLC

Forest City Stapleton, Inc.

Fransen Pittman	

Frederick Ross Company

Frontier Airlines, Inc.	

Fuller and Company	

Gambro, Inc.	

Gary-Williams Energy Corporation

Gates Corporation

GCG Financial	

Gensler

Gerald H. Phipps, Inc.	

Graebel Companies, Inc.

Grand Hyatt Denver	

Great-West Life & Annuity Company

Greenberg Traurig, LLP	

Hain Celestial Group, The

Haselden Construction Inc.

HealthONE Presbyterian/St. Luke’s Medical Center

Hogan & Hartson, LLP	

Holland & Hart, LLP	

Holme Roberts & Owens, LLP

Home Builders Association of Metro Denver

Metro Denver EDC Investors

Our investors represent the best of Colorado’s dynamic business community –  

companies that are willing to work collectively to better the Metro Denver community.
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